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Campaign UW: New Donor Acquisition

FY Year Alumni Non‐Alumni Corporations Family Fndns Foundations Organizations FY Total

2001 4,167 10,496 1,572 41 63 154 16,493

2002 6,030 16,860 1,782 47 69 206 24,994

2003 12,982 17,384 1,313 15 99 188 31,981

2004 8,726 18,863 1,500 19 73 164 29,345

2005 6,615 18,824 1,503 39 60 202 27,243

2006 6,987 19,629 1,231 25 115 204 28,191

2007 7,861 21,698 1,228 20 104 220 31,131

2008 6,418 21,736 1,048 21 109 191 29,523

 Total 59,786 145,490 11,177 227 692 1,529 218,901

FY Year Alumni Non‐Alumni Corporations Family Fndns Foundations Organizations FY Total

2001 $2,819,240 $5,921,543 $19,839,798 $3,287,908 $1,663,023 $5,169,386 $38,700,897

2002 $1,485,792 $9,109,242 $13,646,389 $1,289,238 $2,882,129 $4,804,630 $33,217,420

2003 $2,007,540 $3,721,110 $7,375,648 $1,337,008 $4,270,381 $2,011,263 $20,722,950

2004 $3,028,901 $6,641,000 $7,038,665 $129,330 $1,884,276 $2,639,907 $21,362,080

2005 $1,078,122 $5,307,983 $7,727,993 $2,057,283 $2,461,368 $3,991,014 $22,623,763

2006 $3,981,090 $5,045,446 $5,040,491 $131,746 $5,131,432 $3,446,316 $22,776,521

2007 $9,428,933 $14,411,372 $6,985,078 $1,161,050 $3,126,557 $6,909,263 $42,022,254

2008 $8,861,299 $9,517,873 $6,072,280 $253,172 $5,079,966 $2,506,852 $32,291,442

 Total $32,690,916 $59,675,569 $73,726,342 $9,646,735 $26,499,133 $31,478,632 $233,717,326

CAMPAIGN UW: CREATING FUTURES PAGE 2
CAMPAIGN SUMMARY, UNIVERSITY OF WASHINGTON • JULY 1, 2000 – JUNE 30, 2008

In this report Donors are defined as those giving their first‐ever gift to the University of Washington during Campaign UW: Creating Futures. The giving amount is 
by new donors during their first fiscal year of giving.

First year giving by New Donors

New Donors to UW during campaign
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Campaign UW: Donor Frequency

No. of Gifts Alumni Non‐Alumni Corporations Family Fndns. Foundations Organizations Total

1 Gift 39,475 73,108 6,888 98 341 1,229 121,139

2 to 5 Gifts 45,009 54,154 4,296 132 383 683 104,657

6 to 10 Gifts 20,827 14,995 1,108 73 132 171 37,306

11 to 15 Gifts 7,424 4,117 414 39 57 50 12,101

16 to 20 Gifts 3,965 2,450 228 12 35 33 6,723

Over 20 Gifts 6,020 4,935 348 27 111 69 11,510

Total 122,720 153,759 13,282 381 1,059 2,235 293,436

No. of Gifts Alumni Non‐Alumni Corporations Family Fndns. Foundations Organizations Total

1 Gift $34,725,891 $22,686,352 $29,134,255 $848,981 $8,793,994 $17,720,969 $113,910,442

11 to 15 Gifts $35,237,020 $32,176,184 $31,079,461 $21,210,701 $20,954,550 $13,885,265 $154,543,181

16 to 20 Gifts $40,695,007 $33,509,929 $23,874,459 $17,622,114 $56,723,070 $25,521,663 $197,946,241

2 to 5 Gifts $80,811,304 $61,146,830 $67,481,278 $19,660,335 $52,862,260 $37,503,728 $319,465,736

6 to 10 Gifts $72,514,011 $55,495,484 $53,765,395 $18,458,472 $45,140,835 $44,764,791 $290,138,988

Over 20 Gifts $234,695,605 $163,322,976 $304,148,616 $66,372,488 $638,416,321 $201,300,228 $1,608,256,233

Total $498,678,839 $368,337,755 $509,483,463 $144,173,090 $822,891,029 $340,696,644 $2,684,260,820

CAMPAIGN UW: CREATING FUTURES PAGE 3
CAMPAIGN SUMMARY, UNIVERSITY OF WASHINGTON • JULY 1, 2000 – JUNE 30, 2008

In this report Donors are defined as anyone who is credited with giving to Campaign UW: Creating Futures. The amount is the sum of gifts, grants, active pledges, donor 
values of irrevocable deferred gifts and testamentary commitments.

Amount given by range of gifts given during Campaign

Donors by range of gifts given during Campaign
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Campaign UW: VIP Donors

VIP Donor Contributions during Campaign

Group Donors Giving Total

Board of Regents 38 $20,418,947

Campaign Committees 672 $365,206,993

Foundation Board 228 $135,707,609

Unique VIP Donors 862 $471,954,865

CAMPAIGN UW: CREATING FUTURES PAGE 4
CAMPAIGN SUMMARY, UNIVERSITY OF WASHINGTON • JULY 1, 2000 – JUNE 30, 2008

This report defines a VIP Donor as a member of the Board of Regents, the Foundation Board, and/or a Campaign Committee member who gave 
during Campaign UW: Creating Futures. Unique donors are defined as those donors who gave during the campaign exclusive of the groups they 
belong to (accounting for membership overlap).
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Campaign UW: Annual Giving Impact

FY Year Direct Mail Student Calling Online FY Total

2001 14,273 17,289 191 31,753

2002 14,544 19,925 366 34,835

2003 10,428 21,158 773 32,359

2004 13,826 19,520 1,377 34,723

2005 15,644 22,532 3,799 41,975

2006 16,750 22,281 7,568 46,599

2007 18,454 22,038 9,975 50,467

2008 16,618 25,471 11,493 53,582

Total 120,537 170,214 35,542 326,293

FY Year Direct Mail Student Calling Online FY Total

2001 $1,876,852 $899,346 $34,208 $2,810,407

2002 $1,830,379 $1,003,622 $75,923 $2,909,924

2003 $1,308,661 $1,146,676 $149,984 $2,605,321

2004 $1,905,321 $989,586 $318,335 $3,213,242

2005 $2,442,534 $1,092,453 $1,221,733 $4,756,720

2006 $2,566,102 $1,140,440 $1,962,121 $5,668,664

2007 $3,218,864 $1,135,993 $2,538,412 $6,893,269

2008 $2,639,095 $1,294,076 $3,567,267 $7,500,438

Total $17,787,809 $8,702,192 $9,867,983 $36,357,984

CAMPAIGN UW: CREATING FUTURES PAGE 5
CAMPAIGN SUMMARY, UNIVERSITY OF WASHINGTON • JULY 1, 2000 – JUNE 30, 2008

This report defines a donor who is credited with giving through a direct mail, student calling, or online appeal during Campaign UW: Creating Futures. The 
amount is calculated based on the annual giving to each of those appeals.

Annual Giving Donors per appeal type

Annual Giving Amounts per appeal type
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Major Gifts by Range
Gift Range Donors Gift Amount

$25K to $100K 4,060 $120,295,031

$100K to $1M 2,542 $520,789,246

$1M to $10M 497 $912,264,650

$10M to $100M 47 $551,051,942

Over $100M 3 $419,108,905

Total 7149 $2,523,509,774
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Campaign UW: Major Donors

This report defines donors as those who have been credited with giving $25,000 or more to Campaign UW: Creating Futures. The total gifts are calculated by 
how much has been donated by the donors who's campaign total falls in the given gift range.
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FY Year Attempted Call Event Mail, Email, Fax Personal Visit Phone Call Other FY Total

2001 7 828 2,513 2,775 2,787 1 8,911

2002 384 1,985 4,746 4,319 3,990 1,435 16,859

2003 822 4,555 25,366 6,137 5,345 1,509 43,734

2004 1,510 4,276 15,107 6,642 6,572 3,249 37,356

2005 2,417 3,975 16,964 7,255 6,854 1,222 38,687

2006 2,029 5,110 16,895 6,433 7,438 1,149 39,054

2007 2,401 4,385 17,611 6,304 6,717 759 38,177

2008 1,965 4,644 20,522 6,426 5,894 916 40,367

Total 11,535 29,758 119,724 46,291 45,597 10,240 263,145

New policies and procedures were put in place in 2003 that increased the number of contact reports.
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Campaign UW: Contact Reports

Contact reports filed by type
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Fiscal Year Submitted Commitments

2001 494 $57,279,946

2002 1,690 $123,114,745

2003 1,595 $213,589,864

2004 1,306 $130,572,829

2005 1,259 $119,653,492

2006 1,577 $173,194,092

2007 1,538 $259,896,169

2008 1,856 $238,801,498

Total 11,315 $1,316,102,635
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Submitted Proposals and Commitments by Fiscal Year

Campaign UW: Proposals Submitted

This report shows the number of proposals submitted during Campaign UW: Creating Futures.  The dollar amounts shown are the commitments 
made by the donor and do not necessarily reflect the actual dollars received.
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